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. METODOLOGIE

[.1 Introducere

= In perioada septembrie - octombrie 2008 a fost realizat sondajul de audientd in UTA

Gagauzia.
1.2 Obiective

®» Masurarea audientei pentru televiziune pentru UTA Gagauzia.

|.3 Metoda de masurare

®» Masurarea audientei se va realiza pe baza metodei rememorarii audientei din ziua precedenta
(Day After Recall), la care apeleaza cele mai multe din sistemele de masurare existente pe plan
international. In vederea finregistrari cat mai corecte, respondentii au fost asistati prin
reconstituirea principalelor activitati desfasurate de ei in cursul acestei zile, in raport cu care au

fost inregistrate intervalele de ascultare, vizionare sau publicatiile (citite, rasfoite).

I.4 Egantionare

= Universul cercetarii a fost format din persoane de 15 ani si peste, rezidente in locuinte
neinstitutionalizate din localitatile urbane si rurale ale UTA Gagauzia.

® Culegerea datelor s-a efectuat pe parcursul a 4 saptamani (plus 1 saptamana de rezerva), in
fiecare zi din saptaméana pentru tot acest interval de timp.

® Interviurile realizate in functie de ziua saptamanii.

. . Numar
Tip localitate chestionare
Luni 111
Marti 113
Miercuri 121
Joi 120
Vineri 118
Sambata 120
Duminica 117
Total 820
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Tip localitate Populatie N“T”*"

’ chestionare

Municipiu 23.459 124

Urban 34.811 188

Rural > 5.000 locuitori 59.888 309

Rural < 5.000 locuitori 37.533 199

Total 155.711 820

= Din cele 32 de localitati din UTA Gagauzia, esantionul a cuprins 18 localitati (Municipiul,
ambele localitati urbane, toate localitatile rurale peste 5.000 locuitori si 11 localitati rurale sub
5.000 locuitori).

® Esantionarea s-a facut pe cote de varstd, sex conform datelor obtinute de la Departamentul de

Statistica.
Municipiu (%) URBAN (%) RURAL >5000(%) RURAL <5000(%)
Fem M Fem M Fem

Masc. € Total asc € Total asc Fem. | Total | Masc. € Total

15-19 8.9 6.5 15.3 9.6 9.6 19.1 10.4 9.4 19.7 11.6 10.6 22.1
20-29 10.5 8.1 18.5 9.0 8.0 17.0 11.3 11.0 22.3 8.5 10.6 19.1
30-39 10.5 9.7 20.2 8.0 8.0 16.0 6.1 7.1 13.3 6.5 8.0 14.6
40-49 7.3 10.5 17.7 9.0 8.5 17.6 6.8 7.8 14.6 7.5 7.0 14.6
50-59 7.3 8.1 15.3 7.4 8.5 16.0 7.1 7.4 14.6 7.5 6.5 14.1
60+ 4.0 8.9 12.9 6.4 8.0 14.4 6.8 8.7 15.5 7.5 8.0 15.6
TOTAL 48.4 51.6 | 100.0 49.5 50.5 | 100.0 | 48.5 51.5 100.0 49.2 50.8 | 100.0

® | ocalitatile rurale incluse Tn esantion au fost selectate probabilistic.

®» Numarul de chestionare aferente fiecarei localitdti selectate in esantion a fost stabilit

proportional cu populatia Tnregistrata in localitate la Recensamantul din Octombrie 2004

= Localitatile selectate in esantionul pentru realizarea sondajul de audientd presa acopera

intreaga arie geografica la nivelul UTA Gagauzia.

® Interviul s-a realizat numai cu persoanele care au fost selectate aleator in esantion, pe baza

unei proceduri care asigura reprezentativitatea la nivelul esantionului final.
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. RAPORT ANALITIC - SECTIUNEA PRESA

[I.1.1 Notorietatea Cotidianelor in UTA Gagauzia
= Notorietatea Cotidianelor in UTA Gagauzia

Komsomolskaia Pravda 9,0% 7,4% 15,4%
Makler A9 13,3% 19,8%
Nezavisimaia Moldova | Il 8.3% 19,3%

1,2% 2,1% 7,0%
Vremea

0,5% | 1,2% 1,30
Moldova Suverana

- 1,6%
Timpul
— 0,6%
Flux
7] 1,1%

Jurnal de Chisinau
— 0,5% | 0,6%

Altele

Nici unul/Nu stiu

| | | | | |
0% 10% 20% 30% 40% 50% 60%

B Prima mentiune OAlte mentiuni spontan O Notorietatea asistata
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Notorietate spontana’

— Notorietate Notorietate
Prima mentiune Alte mentlunl asistatéz totalé3
’ spontan
Komsomolskaia Pravda 29.0 7.4 15.4 51.8
Makler 3.4 13.3 19.8 36.5
Nezavisimaia Moldova 6.2 8.3 19.3 33.8
Vremea 1.2 2.1 7.0 10.2
Moldova Suverana 0.5 1.2 1.3 3.0
Timpul 0.2 0.2 1.6 2.1
Jurnal de Chisinau 0.0 0.2 1.1 1.3
Flux 0.4 0.4 0.6 1.3
Altele 0.5 0.6
Nici unul/Nu stiu 58.5 72.7 62.1 83.8
Total 100% 820 respondenti 820 . 620 .
* | respondenti | respondenti

/ Prima mentiune este intrebare cu un singur raspuns. Alte menfiuni, notorietate asistaté si notorietate totala este
Tntrebare cu raspuns multiplu (sunt indicate doar valorile de ,Da”

! Notorietate spontana (Spontaneous Recall) - Abilitatea unui respondent de a-gi aminti nume sau evenimente fara ajutorul
intervievatorului sau procentul de persoane care citeaza in mod spontan marca, fara nici un alt indiciu din partea recenzorului.

% Notorietate asistata (Aided Recall) O tehnica de cercetare prin care respondentul este ajutat intr-o oarecare masura sa Tsi
aminteasca expunerea publicitara la unui produs sau la un anumit tip de media. Procentul de persoane care recunosc marca

dintr-o lista cuprinzand mai multe marci diferite, propusa de cercetator.

® Notorietate a marcii - Gradul de recunoagtere/ popularitatea (a) unei marci/ firme in randul publicului (clientii potentiali, subiectii

unei cercetari prin sondaj etc.), expresie a renumelui sau celebritatii sale. Acest indicator se exprima sub forma de procent din
populatia totala care recunoaste marca/ firma/ personalitatea respectiva.
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o Komsomolskaia | Jurnal de | Moldova Nezavisimaia | . Nici
b row Flux L ~ | Makler Timpul | Vremea
Pravda Chiginau | Suverana Molodva unul
Sex Masculin 1.2 50.1 1.2 3.5 36.4 32.2 1.5 8.7 84.8
Feminin 1.4 53.5 1.4 2.6 36.5 35.3 2.6 11.7 | 82.8
15 - 19 ani 2.5 56.3 1.3 1.9 45.0 30.0 3.1 16.9 | 825
20 - 29 ani 1.9 54.9 0.6 1.9 45.7 38.3 2.5 9.9 80.9
Grup de varsts | 30~ 39 ani 1.6 57.6 3.2 6.4 40.8 41.6 4.0 96 | 75.2
40 - 49 ani 0.8 59.7 2.3 3.1 41.1 39.5 0.0 10.1 | 81.4
50 - 59 ani 0.8 46.7 0.8 2.5 29.5 30.3 1.6 6.6 90.2
60+ ani 0.0 32.8 0.0 3.3 10.7 22.1 0.8 6.6 9243
Casatorit(a) 11 53.9 15 4.1 36.6 37.1 17 8.8 | 819
Situatia Divortat/a, Despartit/a 0.0 57.1 0.0 3.6 46.4 39.3 0.0 21.4 | 75.0
familiala vaduv/a 0.0 29.4 0.0 0.0 7.4 19.1 1.5 7.4 98.5
Cuplu necasatorit 7.7 69.2 0.0 7.7 69.2 38.5 0.0 0.0 92.3
Nu a fost casatorit 2.0 52.6 1.6 1.6 413 30.8 3.2 13.0 | 838
Studii incomplete 0.8 46.8 1.2 2.0 30.6 27.4 1.6 10.4 86.6
Sc. generala, sc. Prof. 1.3 52.5 1.3 2.5 394 33.8 3.1 10.0 80.6
Studii Liceu, colegiu 2.6 76.9 2.6 7.7 51.3 64.1 2.6 10.3 | 821
Studii superioare 2.6 65.5 1.7 6.9 52.6 52.6 2.6 7.8 75.9
Nu raspund 20.0 20.0 0.0 0.0 40.0 0.0 0.0 60.0 | 100.0
Categoria AB (superior)* 2.3 58.8 0.0 4.6 41.2 46.6 15 69 | 80.2
Statut social Categoria C (mediu)® 1.0 52.3 2.0 5.0 35.7 34.2 3.0 11.6 83.4
Categoria DE (inferior)® 19 524 1.5 2.9 42.7 40.8 24 7.8 74.3
NS/NR 0.7 47.9 1.4 1.1 30.3 225 1.4 12.7 ._
Mediu Urban 1.8 46.2 1.1 1.8 31.9 28.8 2.1 8.7
Rural 0.0 69.3 2.0 7.0 50.8 49.2 2.0 15.1 | 75.4
: .. Rusi 2.0 43.6 1.0 3.9 34.2 36.9 1.8 8.7 81.6
%‘r:";;nii}f:rb'ta Gagauza 0.6 58.9 15 2.7 38.7 40.3 00 | 139 | 889
Alta 5.3 28.9 2.6 0.0 26.3 21.9 3.7 13.4 | 88.2
Total 1.3 51.8 1.3 3.0 36.5 33.8 2.1 10.2 | 83.8

/in tabel sunt indicate r&spunsurile de ,Da”/

4 Categoria AB (superior): manageri , directori si profesionisti, specialisti
5 Categoria C (mediu): muncitori necalificati, angajati ce presteaza munca nemanuala"

6 Categoria DE (inferior): angajati ce presteaza o munca manualé necalificata si alte categorii de angajati cu educatie redusa



Living ideas

e Sondaj de audienta
(?l\?AS"NG e UTA Gagauzia Sens

Charting the uncharted

11.1.2 AUDIENTA COTIDIANELOR - UTA GAGAUZIA

Total Urban Rural

AlIR (%)7 AIR (000) VER AlIR (%) AIR (000) MS AIR (%) AIR (000) MS

Total 12.3 19683 100 11.1 13447 100 16.1 6236 100
Flux 0.6 974 4.7 0.8 974 6.8 0.0 0 0.0
Komsomolskaia Pravda 55 8770 42.1 4.5 5457 38.4 8.5 3313 50.0
Jurnal de Chisindu 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Moldova Suverana 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Makler 2.4 3898 18.7 1.9 2339 16.4 4.0 1559 23.5
Nezavisimaia Moldova 3.3 5262 25.2 35 4287 30.1 2.5 974 14.7
Timpul 0.2 390 1.9 0.3 390 2.7 0.0 0 0.0
Vremea 0.7 1169 5.6 0.6 780 55 1.0 390 5.9
0.2 390 1.9 0.0 0 0.0 1.1 390 5.9

/ PT=Prime Time 19:00-22:59. Datele sunt calculate din esantionul total/

! Average issue readership (AIR) sau cititori per aparitie (CpA)

& Market Share (partea de piata/cota de piata) proportia actelor de citire a unui cotidian/saptamanal/lunar — raportat la totalul insumat al actelor de citire dintr-o zi. Partea de piata (MS) este cel

mai sintetic indicator de audienta.

8
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I1.2.1 Notorietatea saptaméanalelor in UTA Gagauzia
= Notorietatea saptamanalelor in UTA Gagauzia

Vesti Gagauzii
Argumenti i fakti
Edinaia Gagauzia

Znamia

Sans

Antenna

Comunistul

Stolita Comrat
Programele TV

Trud 7

Kisinevskie novosti
Panorama

Moldavskie Vedomosti
Puls

Ekonomiceskoe Obozrenie
Novoe vremea
Kisinevskii obozrevateli
Kommersant Plus
Democratia

Literatura si Arta
Capital Market

ECO, magazin economic
Vocea Poporului

Altele

Nici unul

4 ~ t =, N N W W
—_—— =l

04,1%11,0p6

4,4% 4,6%
711%

D% 7,4%

2,0% 2,3%

7 019% 3,4%

1,8%
1,3%
2,0%

0%

| | |
10% 20% 30%

| |
40% 50%

60%

B Prima mentiune

OAlte mentiuni spontan

O Notorietatea asistata
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Notorietate spontana — Notorietate | Notorietate
Prima mentiune Alte mentlum asistata totala
' spontan
Vesti Gagauzii 22.6 18.7 9.6 50.9
Argumenti i fakti 9.0 8.2 18.3 35.4
Edinaia Gagauzia 7.2 9.3 15.5 32.0
Znamia 13.2 7.9 0.2 21.3
Sans 3.2 5.1 11.2 19.5
Antenna 3.5 4.5 10.4 18.4
Comunistul 1.5 4.1 11.0 16.6
Stolita Comrat 3.9 4.4 4.6 12.9
Programele TV 0.2 3.2 7.1 10.5
Trud 7 0.7 2.0 7.4 10.1
Kisinevskie novosti 0.1 0.1 6.2 6.5
Panorama 0.7 2.0 2.3 5.0
Moldavskie Vedomosti 0.5 0.9 3.4 4.8
Puls 0.4 1.1 1.8 3.3
Ekonomiceskoe Obozrenie 0.2 11 13 57
Logos Press
Novoe vremea 0.0 0.6 2.0 2.6
Kisinevskii obozrevateli 0.0 0.1 1.6 1.7
Democratia 0.2 0.2 0.9 1.3
Kommersant Plus 0.1 0.2 1.0 1.3
Literatura si Arta 0.0 0.0 1.0 1.0
Capital Market 0.1 0.4 0.4 0.9
ECO, magazin economic 0.0 0.1 0.6 0.7
Vocea Poporului 0.1 0.1 0.4 0.6
Altele 1.2 2.6 1.1 2.0
Nici unul 31.2 54.5 55.9 69.3
Total 100% 820 respondenti 820 820
" | respondenti | respondenti

/ Prima mentiune este intrebare cu un singur raspuns, alte menfiuni, notorietate asistatd si notorietate totalg este
Tntrebare cu raspuns multiplu (sunt indicate doar valorile de ,Da”/

10
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® Notorietatea saptamanalelor in UTA Gagauzia

Argumenti i Capital . . Ekonomlce_skoe Edinaia | Kisinevskie
% row Antenna fakti Comunistul | Democratia | ECO Obozrenie : .
akti Market Gagauzia novosti
Logos Press

Sex Masculin 13.7 36.4 0.7 17.2 1.2 0.7 4.2 34.7 6.0
Feminin 22.9 34.4 1.0 16.0 1.4 0.7 1.2 29.4 6.9
15 - 19 ani 22.5 31.9 0.6 20.0 2.5 0.6 13 38.8 3.1
20 - 29 ani 28.4 41.4 0.6 16.7 1.9 1.2 3.7 34.0 9.3
Grup de 30-39 ani 25.6 42.4 3.2 13.6 0.8 0.8 1.6 32.0 7.2
varsta 40 - 49 ani 14.0 41.1 0.0 18.6 0.8 1.6 3.9 35.7 10.1
50 - 59 ani 115 37.7 0.8 16.4 0.8 0.0 3.3 28.7 4.1
60+ ani 4.1 16.4 0.0 13.1 0.8 0.0 2.5 19.7 4.9
Casatorit(a) 175 38.8 11 17.0 11 0.6 3.2 34.3 7.8
Situatia Divortat/a, Despartit/a 14.3 35.7 0.0 14.3 0.0 0.0 3.6 25.0 7.1
familiala Vaduv/a 4.4 19.1 0.0 11.8 0.0 0.0 0.0 16.2 1.5
Cuplu necasatorit 7.7 38.5 0.0 23.1 0.0 0.0 0.0 23.1 7.7
Nu a fost casatorit 25.1 BB 0.8 17.0 2.4 1.2 2.4 33.2 5.3
Studii incomplete 15.6 27.6 0.8 13.2 1.6 0.6 1.0 27.2 6.0
Sc. generala, sc. Prof. 15.6 38.8 1.3 23.8 0.0 0.0 2.5 394 3.8
Studii Liceu, colegiu 20.5 59.0 0.0 20.5 0.0 0.0 0.0 41.0 10.3
Studii superioare 345 56.9 0.9 20.7 2.6 2.6 11.2 40.5 10.3
Nu raspund 0.0 20.0 0.0 0.0 0.0 0.0 0.0 0.0 20.0
Statut Categor@a AB (sup_erior) 20.6 - 15 16.8 3.1 0.8 . 42.7 7.6
social Categoria C (mediu) 19.6 36.7 0.5 17.6 1.0 0.5 2.5 25.6 6.0
Categoria DE (inferior) 17.5 33.0 0.5 20.9 1.5 0.0 1.0 32.5 4.9
NS/NR 17.3 28.5 11 12.7 0.7 14 14 31.0 7.4
. Urban 145 30.6 1.0 11.9 1.0 0.2 2.4 25.9 3.7
Mediu Rural 307 50.3 0.5 312 2.5 25 3.5 50.8 15.1
Limba Rusa 195 33.6 13 11.1 13 0.3 3.6 22.1 3.3
vorbitd in | Gagauza 18.3 38.1 0.6 20.2 1.5 1.1 2.3 39.2 o]
familie Alta 10.5 15.8 0.0 15.8 0.0 0.0 0.0 21.1 2.6
Total 18.4 35.4 0.9 16.6 1.3 0.7 2.7 32.0 6.5

/in tabel sunt indicate rdspunsurile de ,Da”/

11
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% Notorietatea saptamanalelor in UTA Gagauzia ... continuare

% row Kisinevskii_ Kommersant Lit(_eratura Moldavski(_e Novoe Panorama Programele Puls | Sans
obozrevateli Plus si Arta Vedomosti vremea TV
Sex Masculin 15 15 0.5 4.2 2.0 4.2 8.7 3.2 175
Feminin 1.9 1.2 1.4 5.3 3.1 5.7 12.2 3.3 21.5
15- 19 ani 1.9 2.5 0.0 4.4 4.4 5.6 13.1 31 | B28
20 - 29 ani 3.1 1.2 0.6 5.6 1.9 4.9 8.6 6.2 | 30.2
arcrs | 30-39 ani 3.2 1.6 1.6 8.0 4.0 6.4 12.0 56 | 21.6
Grup devarstd 0 - 49 ani 1.6 1.6 1.6 5.4 2.3 6.2 10.9 1.6 | 14.7
50 - 59 ani 0.0 0.0 0.8 3.3 1.6 4.1 13.1 1.6 8.2
60+ ani 0.0 0.8 1.6 1.6 0.8 2.5 4.9 0.8 2.5
Casatorit(a) 1.5 0.6 1.3 4.7 24 54 10.1 2.8 16.8
Divortat/a, Despartit/a 0.0 0.0 0.0 7.1 0.0 3.6 14.3 3.6 17.9
Situatia familiala | vaduv/a 0.0 15 0.0 15 0.0 15 5.9 0.0 2.9
Cuplu necasatorit 0.0 7.7 0.0 0.0 7.7 0.0 0.0 0.0 15.4
Nu a fost casatorit 2.8 2.4 0.8 5.7 3.6 5.7 12.6 53 | P96
Studii incomplete 1.6 1.2 0.4 3.8 1.8 4.6 10.6 2.0 | 184
Sc. generala, sc. Prof. 1.3 0.6 0.0 4.4 5.0 3.1 12.5 1.3 18.8
Studii Liceu, colegiu 0.0 2.6 2.6 7.7 0.0 7.7 10.3 7.7 | 231
Studii superioare 3.4 2.6 ] 8.6 2.6 2] 7.8 BB | 16
Nu raspund 0.0 0.0 0.0 0.0 20.0 40.0 0.0 20.0 | 80.0
Categoria AB (superior) 0.8 0.8 3.1 6.1 1.5 4.6 9.2 6.1 14.5
Statut social Categoria C (mediu) 1.0 1.5 1.0 4.0 2.5 5.5 10.6 4.5 22.6
Categoria DE (inferior) 1.5 1.9 1.0 6.3 34 3.9 9.2 1.5 22.8
NS/NR 2.8 11 0.0 3.5 2.5 5.6 12.0 2.5 17.3
Mediu Urban 0.5 1.1 0.8 2.6 14 1.3 5.8 2.9 15.6
Rural 55 20 116 60 166 B a5 @
: A Rusa 1.0 1.6 1.0 4.9 1.3 2.9 7.5 4.6 19.5
?;mﬁiaevorb'ta "N Gagauza 23 11 0.8 5.1 34 6.5 13.1 27 | 20.8
Alta 0.0 2.6 2.6 0.0 2.6 2.6 2.6 0.0 2.6
Total 1.7 1.3 1.0 4.8 2.6 5.0 10.5 3.3 19.5

/in tabel sunt indicate rdspunsurile de ,Da”/

12
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% Notorietatea saptamanalelor in UTA Gagauzia ... continuare

% row Stolita Trud 7 vesti Vocea Znamia | Altul Nici
Comrat Gagauzii Poporului unul
Sex Masculin 12.5 9.5 52.6 0.7 22.4 1.5 70.8
Feminin 13.4 10.7 49.2 0.5 20.3 2.4 67.8
15 - 19 ani 11.9 8.8 47.5 0.0 20.6 1.3 68.8
20 - 29 ani 10.5 11.1 59.3 1.2 19.8 1.9 63.0
avcpx | 30 -39 ani 16.8 12.8 53.6 0.8 21.6 4.8 63.2
Grup de varsta 49 ani 14.7 10.9 51.9 0.8 217 | 16 | 682
50 - 59 ani 13.1 10.7 44.3 0.8 23.8 0.8 70.5
60+ ani 115 6.6 46.7 0.0 21.3 16 | BAd
Casatorit(3) 13.6 11.4 54.7 0.9 23.7 19 | 69.2
Divortat/&, Despartit/a 10.7 7.1 46.4 3.6 25.0 0.0 57.1
Situatia familiald | vaduv/a 11.8 2.9 35.3 0.0 13.2 1.5 79.4
Cuplu necasatorit 15.4 7.7 69.2 0.0 53.8 7.7 53.8
Nu a fost casatorit 12.1 10.1 47.4 0.0 17.0 2.0 68.8
Studii incomplete 8.6 8.4 48.8 0.4 20.6 16 | [62
Sc. general3, sc. Prof. 20.0 8.8 51.9 1.3 23.1 25 | 64.4
Studii Liceu, colegiu 15.4 17.9 53.8 2.6 23.1 2.6 66.7
Studii superioare 21.6 17.2 57.8 0.0 22.4 2.6 45.7
Nu r&spund 0.0 0.0 40.0 0.0 0.0 0.0 | 100.0
Categoria AB (superior) 19.8 15.3 56.5 0.0 26.0 1.5 54.2
Statut social Categoria C (mediu) 17.6 10.6 49.7 1.0 24.6 2.5 64.3
Categoria DE (inferior) 16.0 4.9 46.1 1.0 31.6 - 65.0
NS/NR 4.2 11.3 52.5 0.4 9.5 1.1 82.7
Mediu Urban 12.7 6.4 45.7 0.6 188 | 21 | |46 |
Rural 13.6 21.6 66.8 05 15 | 528
, .-~ | Rusa 16.6 8.1 33.6 0.3 24.8 2.6 70.7
?;mﬁfevorb'ta " Gagauza 10.7 11.8 63.6 0.8 206 | 15 | 674
Alta 10.5 5.3 31.6 0.0 2.6 2.6 81.6
Total 12.9 10.1 50.9 0.6 21.3 2.0 69.3

/in tabel sunt indicate rdspunsurile de ,Da”/
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11.2.2 AUDIENTA SAPTAMANALELOR — UTA GAGAUZIA

Living ideas

ens

Total Urban Rural

AIR AIR AIR AIR AIR

(%) (000) | MS | AIR (%) | (000) MS (%) | (000) | MS
Total 38.7 61776 | 100 37.8 45796 100 41.2 | 15980 | 100
Analytigue Moldpresa 0.1 195 0.3 0.2 195 0.4 0.0 0 0.0
Antenna 2.1 3313 4.5 1.9 2339 4.5 2.5 974 4.5
Argumenti i fakti 2.8 4482 6.1 2.1 2533 4.9 5.0 1949 8.9
Capital Market 0.1 195 0.3 0.2 195 0.4 0.0 0 0.0
Comunistul 1.6 2533 3.4 1.4 1754 3.4 2.0 780 3.6
Democratia 0.1 195 0.3 0.2 195 0.4 0.0 0 0.0
Dezvoltarea 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
ECO, magazin economic 0.1 195 0.3 0.0 0 0.0 0.5 195 0.9
Ekonomiceskoe 01 | 195 | 03| 00 0 00 | 05 195 | 0.0
Obozrenie Logos Press
Edinaia Gagauzia 5.1 8185 | 11.1 4.3 5262 10.1 7.5 2923 13.4
Evreiskoe mestec'ko 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Faclia 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Florile Dalbe 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Glasul Natiunii 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Kisinevskie novosti 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Kisinevskii obozrevateli 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Kommersant Plus 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Literatura si Arta 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Moldavskie Vedomosti 0.2 390 0.5 0.0 0 0.0 1.0 390 1.8
Novoe vremea 0.1 195 0.3 0.0 0 0.0 0.5 195 0.9
Panorama 0.7 1169 1.6 0.6 780 1.5 1.0 390 1.8
Programele TV 2.4 3898 5.3 1.8 2144 4.1 4.5 1754 8.0
Puls 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Sans 2.1 3313 4.5 1.6 1949 3.7 3.5 1364 6.3
Saptamina 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Stolita Comrat 2.1 3313 4.5 2.4 2923 5.6 1.0 390 1.8
Trud 7 0.5 780 1.1 0.3 390 0.7 1.0 390 1.8
Vesti Gagauzii 16.1 25724 | 34.7 15.6 18903 36.2 176 | 6821 | 31.3
Vocea Poporului 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Ziarul de garda 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Znamia 9.6 15395 | 20.8 10.5 12667 24.3 7.0 2728 12.5
Altele 0.2 390 0.5 0.0 0 0.0 1.0 390 1.8
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[1.3.1 Notorietatea lunarelor in UTA Gagauzia

= Notorietatea lunarelor in UTA Gagauzia

_Notorletate spontana — Notorietate Notorietate
Prima Alte mentiuni asistats totals
mentiune spontan

Vas domasnii doctor 5 10 39 54
Ana Sozu Asli Haber 17 5 31 53
Moldova 7 8 34 49
Dreptul 4 1 24 29
Aquarelle 6 2 12 20
Limba roméana 4 2 9 15
Contabilitate si audit 1 2 10 13
Business Class 3 1 6 10
Natura 1 1 5 7
VIP Magazin 1 5 1 7
Alunelul 1 1 3 5
Tainele sanatatii 2 0 2 4
Amic 0 0 0 2
Noi 0 0 2 2
Public 1 0 1 2
Contrafort 0 0 1 1
Profit 0 0 1 1
Liza 12 1
Babusca 7 1
Altele 14 7
Nici una 734 784
Total 820 820 respondenti 820 respondenti 820

respondenti ' ’ respondenti

/ Prima mentiune este intrebare cu un singur rdspuns. Alte menfiuni, notorietate asistaté si notorietate totala este
Tntrebare cu raspuns multiplu (sunt indicate doar valorile de ,Da”. Datele sunt indicate ih numar de persoane.
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UTA Gagauzia

= Notorietatea lunarelor in UTA Gagauzia

Studii superioare

Nu raspund

Statut social

Categoria AB (superior)

Categoria C (mediu)

Categoria DE (inferior)

Ana Sozu Asli Business | Contabilitate Limba
Aquarelle | Alunelul Amic Haber Class si Audit Dreptul | romana
Masculin 6 24 12
Sex Feminin 14 29 17
15-19 ani 10 5
20 - 29 ani 13 8
Grup de 30 - 39 ani 9 6
varsta 40 - 49 ani 8 !
50 - 59 ani 9 1
60+ ani 4 2
Casatorit(a) 36 16
Situatia Divvort,atv/é, Despartit/a 1 2
familiala Vaduv/a N 2 1
Cuplu necasatorit 0 0
Nu a fost casatorit 14 10
Studii incomplete 30 14
Sc. generala, sc. prof. 9 5
Studii Liceu, colegiu 5 2
9 8
0 0
12 5
15 5
11 7
12
15

O WININWIEFLINONIONORNINOOOWINOORFRONIWN

Qo O PP REPPOPEPDNWIWOONOOIORELADNDNOO

) = = =
NlowlGloRklov s uoloor v fjookr olooowowm

NIO R RFRP|IONIFkF ORFRP O OO0OO0CONNOOOO OOO0OCON PPk

BloBwlorlokrwrarloowno wooog5lor kAo o wma

RO O R |FPOIO0OO0ORFROOO0O0COR FRPOOOO OO O0OO0OF O

NS/NR 15

. Urban 18
Mediu Rural 35 14
. .~ | Rusa 13 9

Limba vorbita =

n familie Gagauza 40 20
Alta 0 0
Total 5 53 10 29

/in tabel sunt indicate doar rdspunsurile de ,Da”. Datele sunt calculate in numar de persoane/
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® Notorietatea lunarelor in UTA Gagauzia ...continuare

Sondaj de audienta

UTA Gagauzia

count Noi Profit Public Natura 'I:alrJeJe__ Vag domagnii VIP .
sanatatii doctor Magazin

Sex Masculin 20 0 0 2 1 3 17
Feminin 29 2 1 0 6 1 37
15-19 ani 14 0 0 0 2 2 6
20 - 29 ani 8 1 1 0 3 1 12
Arx 30 - 39 ani 9 1 0 1 0 1 9
Grup devarstd 549 ani 9 0 0 0 1 0 14
50 - 59 ani 3 0 0 0 0 0 7
60+ ani 6 0 0 1 1 0 6
Casatorit(a) 28 2 0 2 4 1 37
Divortat/a, Despatrtit/a 1 0 0 0 0 0 3
Situatia familiala = Vaduv/a 2 0 0 0 0 0 4
Cuplu necasatorit 0 0 0 0 0 0 1
Nu a fost casatorit 18 0 1 0 3 3 9
Studii incomplete 25 1 0 1 3 4 25
Sc. generala, sc. Prof. 11 1 0 1 0 0 13
Studii Liceu, colegiu 4 0 0 0 1 0 6
Studii superioare 9 0 1 0 3 0 10
Nu raspund 0 0 0 0 0 0 0
Categoria AB (superior) 11 0 1 0 2 0 7
: Categoria C (mediu) 8 0 0 1 1 3 20
Statut social Categoria DE (inferior) 11 1 0 1 1 1 11
NS/NR 19 1 0 0 3 0 16
. Urban 31 2 1 1 4 2 22
Mediu Rural 18 0 0 1 3 2 32
. A Gagauza 14 0 1 1 3 2 15
::;m%vorb'ta ™ Rusa 31 2 0 1 4 2 39
Alta 4 0 0 0 0 0 0
Total 49 2 1 2 7 4 54

/In tabel sunt indicate doar raspunsurile de ,Da” Datele sunt calculate in numar de persoane /
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11.3.2 AUDIENTA LUNARELOR - UTA GAGAUZIA

Sondaj de audienta

UTA Gagauzia

TOTAL URBAN RURAL
AIR AIR AIR AIR AIR AIR
(%) (000) MS (%) (%) (000) MS (%) (%) (000) MS (%)
Total 2.2 3508 100 1.2 1949 100 1.0 1559 100
Aquarelle 0.4 585 15.0 0.4 585 27.3 0.0 0 0.0
Alunelul 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Amic 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Ana Sozu Asli Haber 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Business_Class 0.2 390 10.0 0.2 390 18.2 0.0 0 0.0
Contabilitate si Audit 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Contrafort 0.1 195 5.0 0.0 0 0.0 0.1 195 9.1
Dreptul 0.2 390 10.0 0.1 195 9.1 0.1 195 9.1
Limba_romana 0.1 195 5.0 0.1 195 9.1 0.0 0 0.0
Moldova 0.1 195 5.0 0.1 195 9.1 0.0 0 0.0
Noi 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Profit 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Public 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Natura 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Tainele sanatatii 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Vas domasnii doctor 0.6 974 25.0 0.2 390 18.2 0.4 585 27.3
VIP Magazin 0.0 0 0.0 0.0 0 0.0 0.0 0 0.0
Liza 0.1 195 5.0 0.0 0 0.0 0.1 195 9.1
Babusca 0.2 390 10.0 0.0 0 0.0 0.2 390 18.2
Altele 0.2 390 10.0 0.1 195 9.1 0.1 195 9.1

18
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I1l. AUDIENTA PRESA SCRISA — PROFILUL CITITORILOR
IIl.1 PROFILUL CITITORILOR COTIDIANE

UTA Gagauzia

% col Total Flux Kom;?glgfkala Makler Nezavisimaia Molodva | Timpul | Vremea | Alta
Esantion (numar persoane) 101 5 45 20 27 2 6 2
Sex Masculin 43.6 20.0 44.4 70.0 22.2 0.0 33.3 100.0
Feminin 56.4 | 80.0 55.6 30.0 77.8 100.0 | 66.7 | 0.0
15-19 ani 12.9 60.0 8.9 20.0 3.7 0.0 16.7 50.0
20 - 29 ani 19.8 0.0 20.0 25.0 22.2 0.0 0.0 0.0
arers | 30 -39 ani 17.8 0.0 22.2 15.0 18.5 50.0 33.3 0.0
Grup devarsta | 0 - 49 ani 228 | 20.0 24.4 20.0 22.2 0.0 333 | 0.0
50 - 59 ani 17.8 20.0 13.3 15.0 22.2 50.0 16.7 0.0
60+ ani 8.9 0.0 11.1 5.0 11.1 0.0 0.0 50.0
Casatorit(a) 74.3 40.0 80.0 65.0 77.8 100.0 83.3 50.0
Situatia Divortat/a, Despartit/a 5.0 0.0 2.2 10.0 7.4 0.0 0.0 0.0
familials Vaduv/a 2.0 0.0 0.0 0.0 7.4 0.0 0.0 0.0
Cuplu necasatorit 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Nu a fost casatorit 18.8 60.0 17.8 25.0 7.4 0.0 16.7 50.0
Studii incomplete 38.6 60.0 28.9 55.0 33.3 50.0 33.3 50.0
Sc. generala, sc. Prof. 24.8 20.0 26.7 20.0 29.6 50.0 16.7 50.0
Studii Liceu, colegiu 6.9 0.0 11.1 5.0 3.7 0.0 16.7 0.0
Studii superioare 27.7 0.0 33.3 15.0 33.3 0.0 16.7 0.0
Nu raspund 2.0 20.0 0.0 5.0 0.0 0.0 16.7 0.0
Categoria AB (superior) 21.8 0.0 26.7 15.0 22.2 0.0 16.7 50.0
Statut social Categoria C (mediu) 24.8 0.0 22.2 35.0 22.2 50.0 50.0 0.0
Categoria DE (inferior) 23.8 60.0 11.1 20.0 444 50.0 0.0 50.0
NS/NR 29.7 40.0 40.0 30.0 11.1 0.0 33.3 0.0
Mediu Urban 68.3 | 100.0 62.2 60.0 81.5 100.0 66.7 0.0
Rural 31.7 0.0 37.8 40.0 18.5 0.0 33.3 100.0
. - Rusa 47.5 20.0 44.4 30.0 63.0 50.0 50.0 50.0
%‘AT;’n"’;i}fgrb'ta Gagauza 455 | 40.0 48.9 70.0 29.6 500 333 | 50.0
Alta 6.9 40.0 6.7 0.0 7.4 0.0 16.7 0.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

/in tabel sunt indicate rdspunsurile de ,Da”/
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1.2 PROFILUL CITITORILOR - SAPTAMANALE

Sondaj de audienta

UTA Gagauzia

Analytique

Argumenti i

Capital

% col Total Moldpresa Antenna fakti Market Comunistul | Democratia
Esantion (numar persoane) 317 1 17 23 1 13 1
Sex Masculin 47.6 0.0 41.2 65.2 100.0 53.8 100.0
Feminin 52.4 100.0 58.8 34.8 0.0 46.2 0.0
15-19 ani 15.8 0.0 23.5 0.0 0.0 23.1 0.0
20 - 29 ani 22.4 0.0 41.2 26.1 0.0 15.4 0.0
arerx | 30 -39 ani 16.7 0.0 17.6 21.7 0.0 7.7 0.0
Grup de varstd 49 ani 17.4 0.0 11.8 26.1 0.0 15.4 0.0
50 - 59 ani 17.0 0.0 0.0 21.7 100.0 23.1 100.0
60+ ani 10.7 100.0 5.9 4.3 0.0 15.4 0.0
Casatorit(3) 63.4 0.0 58.8 82.6 100.0 61.5 100.0
Situatia Divortat/a, Despartit/a 2.8 0.0 0.0 0.0 0.0 0.0 0.0
familial Vaduv/a 4.4 100.0 0.0 0.0 0.0 0.0 0.0
Cuplu necasatorit 1.6 0.0 0.0 0.0 0.0 0.0 0.0
Nu a fost casatorit 27.8 0.0 41.2 17.4 0.0 38.5 0.0
Studii incomplete 53.9 100.0 35.3 26.1 0.0 53.8 0.0
$c. generala, sc. Prof. 21.1 0.0 17.6 26.1 100.0 7.7 0.0
Studii Liceu, colegiu 4.1 0.0 0.0 8.7 0.0 0.0 0.0
Studii superioare 19.9 0.0 47.1 39.1 0.0 38.5 100.0
Nu raspund 0.9 0.0 0.0 0.0 0.0 0.0 0.0
Categoria AB (superior) 18.9 0.0 29.4 39.1 0.0 30.8 100.0
Statut social Categoria C (mediu) 24.0 0.0 29.4 26.1 100.0 30.8 0.0
Categoria DE (inferior) 27.1 0.0 17.6 21.7 0.0 15.4 0.0
NS/NR 30.0 100.0 23.5 13.0 0.0 23.1 0.0
Mediu Urban 74.1 100.0 70.6 56.5 100.0 69.2 100.0
Rural 25.9 0.0 29.4 43.5 0.0 30.8 0.0
: e Rusa 40.1 0.0 58.8 60.9 100.0 38.5 100.0
TLr'IT;rﬂi}fgrb'ta Gagauza 555 0.0 353 39.1 0.0 53.8 0.0
Alta 4.4 100.0 5.9 0.0 0.0 7.7 0.0
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

/in tabel sunt indicate rdspunsurile de ,Da”/
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PROFILUL CITITORILOR - SAPTAMANALE ... CONTINUARE

Sondaj de audienta

UTA Gagauzia

% col Total ECO Ekonomice§koe Edinaig Moldavski(_a Novoe Panorama
Obozrenie Gagauzia | Vedomosti | vremea
Esantion (numar persoane) 317 1 1 42 1 1 6
Sex Masculin 47.6 100.0 100.0 57.1 0.0 0.0 16.7
Feminin 52.4 0.0 0.0 42.9 100.0 100.0 83.3
15-19 ani 15.8 0.0 0.0 11.9 0.0 0.0 0.0
20 - 29 ani 22.4 0.0 0.0 19.0 50.0 0.0 0.0
arerx | 30 -39 ani 16.7 0.0 0.0 19.0 0.0 100.0 50.0
Grup devarstd | 5 - 49 ani 17.4 | 100.0 100.0 19.0 0.0 0.0 50.0
50 - 59 ani 17.0 0.0 0.0 23.8 50.0 0.0 0.0
60+ ani 10.7 0.0 0.0 7.1 0.0 0.0 0.0
Casatorit(a) 63.4 | 100.0 100.0 71.4 100.0 100.0 B8 |
Situatia Divortat/a, Despartit/a 2.8 0.0 0.0 2.4 0.0 0.0 0.0
familials Vaduv/a 4.4 0.0 0.0 2.4 0.0 0.0 0.0
Cuplu necasatorit 1.6 0.0 0.0 0.0 0.0 0.0 0.0
Nu a fost casatorit 27.8 0.0 0.0 23.8 0.0 0.0 16.7
Studii incomplete 53.9 0.0 100.0 40.5 50.0 0.0 0.0
Sc. generald, sc. Prof. 21.1 0.0 0.0 23.8 0.0 0.0 50.0
Studii Liceu, colegiu 4.1 0.0 0.0 4.8 0.0 0.0 16.7
Studii superioare 19.9 100.0 0.0 31.0 50.0 100.0 16.7
Nu raspund 0.9 0.0 0.0 0.0 0.0 0.0 16.7
Categoria AB (superior) 18.9 100.0 0.0 23.8 50.0 100.0 16.7
Statut social Categoria C (mediu) 24.0 0.0 100.0 14.3 50.0 0.0 16.7
Categoria DE (inferior) 27.1 0.0 0.0 19.0 0.0 0.0 33.3
NS/NR 30.0 0.0 0.0 42.9 0.0 0.0 33.3
Mediu Urban 74.1 0.0 0.0 64.3 0.0 0.0 66.7
Rural 25.9 100.0 100.0 35.7 100.0 100.0 33.3
. o Rusa 40.1 100.0 0.0 31.0 50.0 0.0 50.0
}‘AT;rii}{grb'ta Gagauza 555 | 0.0 100.0 64.3 50.0 100.0 50.0
Alta 4.4 0.0 0.0 4.8 0.0 0.0 0.0
Total 100.0 | 100.0 100.0 100.0 100.0 100.0 100.0

/in tabel sunt indicate raspunsurile de ,Da"/
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Charting the uncharted UTAGégélJZIa
PROFILUL CITITORILOR - SAPTAMANALE ... CONTINUARE

S€ENS

Programele Stolita | Trud Vesti . Alte
% col Total gTV Sans Comrat 7 Gagauzii Znamia saptamanale
Esantion (numar persoane) 317 20 17 17- 4 132 79 2
Sex Masculin 47.6 30.0 353 | 353 | 75.0 47.7 51.9 100.0
Feminin 52.4 70.0 64.7 | 647 | 250 52.3 48.1 0.0
15 - 19 ani 15.8 25.0 B8 | 235 | 0.0 14.4 19.0 0.0
20 - 29 ani 22.4 25.0 29.4 | 235 | 250 22.7 19.0 0.0
averx | 30 -39 ani 16.7 10.0 5.9 11.8 | 0.0 16.7 15.2 50.0
Grupdevarstd o 49 ani 17.4 30.0 59 | 17.6 | 25.0 15.9 16.5 50.0
50 - 59 ani 17.0 10.0 0.0 17.6 | 50.0 15.2 19.0 0.0
60+ ani 10.7 0.0 0.0 5.9 0.0 15.2 11.4 0.0
Casétorit(3) 63.4 50.0 176 | 353 | 75.0 65.2 67.1 100.0
Situatia Divortat/a, Despartit/a 2.8 5.0 5.9 11.8 0.0 15 3.8 0.0
familials Vaduv/a 4.4 5.0 0.0 5.9 0.0 5.3 3.8 0.0
Cuplu necasatorit 1.6 0.0 11.8 0.0 0.0 3.0 3.8 0.0
Nu a fost casatorit 27.8 40.0 64 | 47.1 | 25.0 25.0 21.5 0.0
Studii incomplete 53.9 55.0 765 | 412 | 0.0 63.6 51.9 50.0
Sc. generala, sc. Prof. 21.1 25.0 5.9 17.6 50.0 18.2 27.8 0.0
Studii Liceu, colegiu 4.1 5.0 0.0 0.0 | 25.0 3.0 3.8 50.0
Studii superioare 19.9 15.0 11.8 | 412 | 25.0 14.4 16.5 0.0
Nu raspund 0.9 0.0 5.9 0.0 0.0 0.8 0.0 0.0
Categoria AB (superior) 18.9 5.0 5.9 29.4 0.0 13.6 21.5 0.0
Statut social Categoria C (mediu) 24.0 35.0 23.5 11.8 25.0 21.2 21.5 50.0
Categoria DE (inferior) 27.1 15.0 353 | 471 | 0.0 20.5 49.4 0.0
NS/NR 30.0 45.0 353 | 11.8 | 75.0 44.7 7.6 50.0
Mediu Urban 74.1 55.0 58.8 | 88.2 | 50.0 73.5 82.3 0.0
Rural 25.9 45.0 412 @ 11.8 | 50.0 26.5 17.7 100.0
Limba vorbits | RUSA 40.1 40.0 235 | [l | 25.0 18.2 57.0 0.0
i familie Gagauza 55.5 60.0 765 | 11.8 | 75.0 76.5 43.0 100.0
Alta 4.4 0.0 0.0 11.8 | 0.0 5.3 0.0 0.0
Total 100.0 100.0 100.0 | 100.0 | 100.0 100.0 100.0 100.0

/in tabel sunt indicate rdspunsurile de ,Da”/
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1.3 PROFILUL CITITORILOR - LUNARE

Total

Aquarelle

Business
Class

Contrafort

Dreptul

Limba
romana

Sex

Masculin

Feminin

Grup de varsta

15 - 19 ani

20 - 29 ani

30 - 39 ani

40 - 49 ani

50 - 59 ani

60+ ani

Situatia
familiala

Casatorit(a)

Divortat/a, Despartit/a

Vaduv/a

Cuplu necasatorit

Nu a fost casatorit

Studii

Studii incomplete

Sc. generala, sc. Prof.

Liceu, colegiu

Studii superioare

Nu raspund

Statut social

Categoria AB (superior)

Categoria C (mediu)

Categoria DE (inferior)

NS/NR
. Urban
Mediu
Rural
Limba vorbita glfsé -
n familie agauza
Alta
Total

= = =
Bivooflowwon~Nonndu~NmoooRiveknasso|S~N

WIORLNOWREROONONORPROIWOOOO OO0 ONPFR|jwoOo

NIOODNONOORRFRPIOORPRPFPOOOOONOOORF,ONDO

RO O R|POOO0ORFrROO0OO0O0COR FRPROOOO OO0 O0CORFr O
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/in tabel sunt indicate doar rdspunsurile de ,Da” . Datele sunt calculate Th numér de persoane /
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PROFILUL CITITORILOR - LUNARE ... CONTINUARE

Vas domasnii

Total Moldova
doctor

Liza Babusca Altele

N

Sex Masculin

Feminin

15-19 ani

20 - 29 ani

30 - 39 ani

r arsta
Grup de varsta 40 - 49 ani

50 - 59 ani

60+ ani

Casatorit(a)

Divortat/a, Despartit/a

Situatia familiala Vaduv/a

Cuplu necasatorit

Nu a fost casatorit

Studii incomplete

$c. generala, sc. Prof.

Studii Liceu, colegiu

Studii superioare

Nu raspund

Categoria AB (superior)

Statut social Categoria C (mediu)

Categoria DE (inferior)

NS/NR

Mediu Urban

Rural

Limba vorbita Tn Rusa

familie Gagauza

vo oo wwo NounoNlooooRivENAND N

Alta

RPIBEIOoO O O P OO0 0000 RI0OO0CO0C OO0 O0OFROOCIO R
QO |RRFRPIWNIFPOWRFRIONEFONINOOOW|IOIFR O RFRINPFPI~IPEF
RP{OFRP Ok Ok OO00 0000 RFrR, FRPROO0COO0O 00000+, O
NOINOINO|OO/FRFP O0O0ORFR P OO0O0CONEFPOORFL, OO NO
NORPFRPINO|IOFRFOFRP OO0 O0ORFRFRPIFPOOORFR FLPOOOORFr O

Total 19

/in tabel sunt indicate doar r&spunsurile de ,Da”. Datele sunt calculate in numar de persoane/
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O1. Care este modalitatea cea mai frecventa de a procura cotidienele / saptamanalele/ publicatiile

lunare pe care le cititi?

Altfel Nu stie/ Nu
Le Tmprumut 404 raspL(l)nde
de la 18% la ch

prieteni/rude
4%

Le cumpar de

iosc

22%

Firma la care
lucrez are Le cumpar de
abonament la distribuitori
2% Prin privati
abonament 4%
personal
46%
< . Le
Le Le cumpar . Firma la <
cumpar de la Prin care lucrez imprumut
% col d ..o . | abonament de la Altfel | NS/NR
ela distribuitori are . .
- o personal prieteni/
chiosc privati abonament rude
Sex Masculin 19.0 4.0 46.4 1.5 3.2 5.5 20.4
Feminin 25.1 5.0 44.9 1.7 4.1 3.3 16.0
15 - 19 ani 18.8 6.3 44.4 0.0 2.5 5.6 22,5
20 - 29 ani 24.7 5.6 44.4 3.1 4.9 4.3 13.0
Grup de 30 -39 ani 31.2 4.8 43.2 0.8 1.6 7.2 11.2
varsta 40 - 49 ani 28.7 5.4 34.9 3.9 7.8 3.9 15.5
50 - 59 ani 18.9 4.1 50.8 0.8 3.3 1.6 20.5
60+ ani 9.8 0.0 57.4 0.8 1.6 3.3 27.0
Casatorit(a) 23.5 4.1 50.6 1.7 4.1 3.2 12.7
Situatia Divortat/a, Despartit/a 321 3.6 321 3.6 3.6 7.1 17.9
familiélé Vaduv/a 8.8 0.0 36.8 1.5 2.9 7.4 42.6
Cuplu necasatorit 61.5 0.0 7.7 0.0 15.4 0.0 15.4
Nu a fost casatorit 19.8 6.9 42.1 1.2 2.4 5.7 21.9
Studii incomplete 17.8 4.0 47.2 0.4 3.8 4.0 22.8
Sc. generala, sc. Prof. 31.3 4.4 35.0 2.5 3.8 6.9 16.3
Studii Liceu, colegiu 17.9 7.7 61.5 5.1 2.6 2.6 2.6
Studii superioare 27.6 6.0 48.3 4.3 3.4 34 6.9
Nu raspund 60.0 0.0 40.0 0.0 0.0 0.0 0.0
Categoria AB 16.8 5.3 53.4 3.8 15 61 | 130
(superior)
f;f‘:tlglt Categoria C (mediu) = 22.1 4.0 44.7 15 45 40 | 191
Categoria DE 35.0 1.9 34,5 15 4.9 63 | 16.0
(inferior)
NS/NR 151 6.3 50.7 0.7 3.2 2.5 215
Mediu Urban 21.6 5.2 43.8 1.4 3.4 4.7 20.0
Rural 23.6 2.5 51.3 2.0 4.5 3.5 12.6
Limba Rusa 25.1 6.2 37.8 2.9 3.6 7.8 16.6
vorbita in Gagauza 20.2 3.8 50.3 0.8 3.8 2.5 18.5
familie Alta 21.1 0.0 50.0 0.0 2.6 0.0 26.3
Total 22.1 45 45.6 1.6 3.7 4.4 18.2
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O3. Cate persoane in afara de dumneavoastra mai citesc cotidienele / saptamanalele / publicatiile
lunare pe care le procurati? Indiferent daca acestia sunt membrii ai familiei, colegi de serviciu, prieteni,

cunoscuti etc.

Cinci sau maiNy stie/ Nu
multe  rispunde
Patru 2% 5%
5%

Nici una
9%

Trei
16%
Una
31%
Doua
32%
% col Nici una Una Doua | Trei | Patru Cm.C' sau NS/NR
mai multe
Sex Masculin 7.6 31.3 33.1 | 158 5.8 11 5.4
Feminin 9.9 31.8 32.2 | 15.3 4.5 1.9 4.5
15-19 ani 4.5 26.1 315 21.6 9.0 3.6 3.6
20 - 29 ani 10.7 20.7 37.2 | 231 1.7 1.7 5.0
Grup de 30 -39 ani 10.1 33.3 323 | 141 3.0 1.0 6.1
varsta 40 - 49 ani 7.9 33.7 32.6 | 146 6.7 11 3.4
50 - 59 ani 6.7 37.8 34.4 8.9 5.6 0.0 6.7
60+ ani 13.4 43.9 25.6 6.1 4.9 1.2 4.9
Casatorit(a) 8.5 34.7 32.0 | 140 5.2 0.8 4.7
Situatia Divortat/a, Despartit/a 26.3 31.6 36.8 5.3 0.0 0.0 0.0
familial3 Vaduv/a 12.9 45.2 32.3 0.0 3.2 3.2 3.2
Cuplu necasatorit 0.0 77.8 22.2 0.0 0.0 0.0 0.0
Nu a fost casatorit 7.1 20.0 34.1 | 235 5.9 2.9 6.5
Studii incomplete 8.4 31.0 319 | 157 5.8 1.7 5.5
Sc. generala, sc. Prof. 10.6 36.3 319 | 14.2 2.7 1.8 2.7
Studii Liceu, colegiu 5.9 38.2 235 | 235 5.9 0.0 2.9
Studii superioare 8.4 27.4 38.9 | 137 4.2 1.1 6.3
Nu raspund 20.0 0.0 40.0 | 20.0 | 20.0 0.0 0.0
Statut Categor?a AB (superior) 9.1 36.4 37.4 7.1 2.0 3.0 5.1
social Categoria C (mediu) 8.5 32.6 37.6 8.5 4.3 0.7 7.8
Categoria DE (inferior) 8.8 29.3 32.0 | 184 4.8 2.0 4.8
NS/NR 8.8 30.2 273 | 224 7.3 1.0 2.9
Mediu Urban 8.0 26.7 336 | 174 6.4 1.8 6.2
Rural 11.0 45.5 299 | 104 1.3 0.6 1.3
Limba Rusa 5.7 25.9 344 | 175 5.7 1.9 9.0
vorbita in Gagauza 11.0 34.8 32.0 | 14.2 4.2 14 2.3
familie Alta 3.7 33.3 25.9 18.5 111 0.0 7.4
Total 8.8 31.6 32.6 15.5 5.1 1.5 4.9
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02. Ce tip de informatie va intereseaza mai mult in cotidienele / saptamanalele / publicatiile lunare pe

care le cititi?

Locala (la nivel
de regiune),
23%

Nu stie/ Nu
raspunde, 20%

Internationala l\_laglonalé (la
36% nivel de tara),
21%
% col Lcacalé (I_a nivel l\!at,ionalé ([a Internationala | N$/NR
e regiune) nivel de tara) ’

Sex Masculin 21.7 18.5 39.7 20.2
Feminin 24.3 23.2 32.5 20.0
15-19 ani 20.6 18.1 40.6 20.6
20 - 29 ani 24.7 16.7 43.8 14.8
Grup de 30 -39 ani 24.0 20.8 41.6 13.6
varsta 40 - 49 ani 24.8 26.4 33.3 15.5
50 - 59 ani 18.9 25.4 31.1 24.6
60+ ani 254 19.7 21.3 33.6
Casatorit(a) 24.4 23.9 37.1 14.7
Situatia Divortat/a, Despartit/a 10.7 28.6 25.0 35.7
familial3 Vaduv/a 26.5 13.2 16.2 44.1
Cuplu necasatorit 23.1 23.1 38.5 15.4
Nu a fost casatorit 21.1 16.2 40.5 22.3
Studii incomplete 25.2 17.4 33.2 24.2
Sc. generala, sc. Prof. 21.3 26.3 36.9 15.6
Studii Liceu, colegiu 17.9 23.1 41.0 17.9
Studii superioare 16.4 27.6 46.6 9.5
Nu raspund 60.0 20.0 0.0 20.0
Statut Categor!a AB (superior) 13.7 25.2 42.7 18.3
social Categoria C (mediu) 19.6 25.6 34.2 20.6
Categoria DE (inferior) 25.7 19.9 37.9 16.5
NS/NR 27.8 16.2 32.7 23.2
; Urban 20.6 20.6 36.7 22.1
Mediu Rural 30.7 21.6 33.7 14.1
Limba Rusa 16.3 27.7 37.1 18.9
vorbita in Gagauza 26.9 16.2 36.2 20.6
familie Alta 28.9 23.7 23.7 23.7
Total 23.0 20.9 36.0 20.1
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O4. Oamenii pot afla informatii privind stirile gi evenimentele curente din diferite surse de informare
radio, tv, presa scrisa, internet, vecini, rude prieteni etc. Care din aceste surse de informare existente

preferati dvs. sa le utilizati?
— Prima mentiune

A doua mentiune

Prima mentiune

18% 19% |7%| 14% fo6 1
66% %% 69 D0
0% 20% 40% 60% 80% 100%

%

ORadio O TV OPresa scrisa O Internet O Vecini, rude, prieteni O Nici una B Alta O Nu stie/nu raspunde

% col Radi Tv | Presal, Ve(ozlml’ Nici | Ala | NSINR
b CO adio scris3 nternet p:lijet:’ni una ta S
Sex MaS(_:u_Iin 15.2 65.8 4.5 7.2 3.2 0.5 0.7 2.7

Feminin 16.5 66.3 3.6 55 4.1 0 0 4.1
15-19 ani 13.1 57.5 3.1 20.6 3.1 0 0 2.5
20 - 29 ani 17.9 67.3 3.7 8 1.9 0 0 1.2
Grup de 30 - 39 ani 18.4 68.8 6.4 3.2 1.6 0 0.8 0.8
varsta 40 - 49 ani 14.7 752 | 3.1 0.8 0.8 0.8 | 0.8 3.9
50 - 59 ani 16.4 69.7 4.9 0.8 3.3 0 0 4.9
60+ ani 14.8 59.8 3.3 0 12.3 0.8 0.8 8.2
Casatorit(a) 15.1 74.4 4.1 1.7 1.7 0.2 0.2 2.6
Situatia Divortat/a, Despartit/a 25 60.7 7.1 3.6 3.6 0 0 0
famili:alé Vaduv/a 14.7 47.1 4.4 0 19.1 0 1.5 13.2
Cuplu necasatorit 23.1 53.8 0 15.4 0 0 0 7.7
Nu a fost casatorit 16.2 57.1 3.6 16.6 3.2 0.4 0.4 2.4
Studii incomplete 15 64.8 3.6 6.2 54 0.2 0.6 4.2
Sc. generala, sc. Prof. 23.8 65 1.9 6.3 1.3 0 0 1.9
Studii Liceu, colegiu 17.9 69.2 2.6 5.1 0 0 0 5.1
Studii superioare 6 74.1 9.5 6.9 0.9 0.9 0 1.7
Nu raspund 60 20 0 20 0 0 0 0
Statut Categor@a AB (superior) 9.9 70.2 6.9 7.6 15 0.8 0 3.1
social Categoria C (mediu) 20.6 61.3 5 4.5 4 0 15 3
Categoria DE (inferior) 17 70.9 1 4.9 1.9 0 0 4.4
NS/NR 14.4 64.1 4.2 8.1 5.6 0.4 0 3.2
Mediu Urban 17.4 64.4 @ 3.7 6 3.7 0.3 | 05 4
Rural 11.1 71.4 5 7.5 35 0 0 1.5
Limba Rusa 19.2 60.6 4.6 8.1 2.9 0.3 0.7 3.6
vorbita in Gagauza 12.2 71.4 4 51 3.6 0.2 0.2 3.4
familie Alta 34.2 44.7 0 7.9 10.5 0 0 2.6
Total 15.9 66.1 4 6.3 3.7 0.2 0.4 3.4
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O4. Oamenii pot afla informatii privind stirile gi evenimentele curente din diferite surse de informare
radio, tv, presa scrisa, internet, vecini, rude prieteni etc. Care din aceste surse de informare existente

preferati dvs. sa le utilizati?
— A doua mentiune

A doua mentiune

Prima mentiune

18%

19% 7%

14%

% 10

66%

0%

20%

40%

60%

80%

%

100%

ORadio O TV OPresa scrisa O Internet O Vecini, rude, prieteni O Nici una B Alta O Nu stie/nu raspunde

o . Presa Vecini, Nici
o col Radio TV scris3 Internet rl_Jde, | una Alta | NS/NR
prieteni
Sex Mas_cu_lin 31.3 19.2 | 174 6.9 13.6 0.3 0.5 10.8
Feminin 30.9 17.6 21 7.2 13.6 0 0.5 9.2
15-19 ani 35 21.7 10.2 15.9 12.1 0 0 5.1
20 - 29 ani 37.5 23.1 13.8 12.5 8.1 0 0 5
Grup de 30 -39 ani 33.9 21.8 | 234 2.4 11.3 0 0.8 6.5
varsta 40 - 49 ani 32 152 | 21.6 2.4 16.8 0 0.8 11.2
50 - 59 ani 30.2 138 | 24.1 2.6 15.5 09 | 0.9 12.1
60+ ani 13.4 116 | 27.7 1.8 20.5 0 0.9 24.1
Casatorit(a) 31.8 16.6 | 24.9 4.6 13.5 0 0.2 8.4
Situatia Divortat/a, Despartit/a 21.4 10.7 25 0 32.1 3.6 0 7.1
familiélé Vaduv/a 13.6 11.9 13.6 0 23.7 0 51 32.2
Cuplu necasatorit 41.7 33.3 8.3 0 16.7 0 0 0
Nu a fost casatorit 34.7 23.6 9.9 14.5 9.1 0 0 8.3
Studii incomplete 31.1 16.9 | 16.3 5.4 16.9 0 0.6 12.7
Sc. generala, sc. Prof. 354 22.2 19 7.6 10.1 0 0.6 5.1
Studii Liceu, colegiu 18.9 189 324 8.1 8.1 0 0 13.5
Studii superioare 29.6 17.4 | 28.7 12.2 7 0.9 0 4.3
Nu raspund 20 60 0 20 0 0 0 0
Statut Categor?a AB (superior) 28.3 17.3 26 9.4 10.2 0 0 8.7
social Categoria C (mediu) 24.7 23.2 | 20.6 5.2 13.4 0 21 | 10.8
Categoria DE (inferior) 36.4 16.2 | 18.7 5.1 17.2 0.5 0 6.1
NS/NR 33.1 17.1 | 15.6 8.7 12.7 0 0 12.7
Mediu Urban 31.1 19.1 | 18.1 6.5 14.5 0 0.7 10
Rural 31.1 16.3 23 8.7 10.7 0.5 0 9.7
Limba Rusa 29.9 21.8 | 215 9.7 11.7 0 0.7 4.7
vorbita n Gagauza 32.5 15.7 17.6 57 15 0.2 0.2 13.1
familie Alta 24.3 24.3 | 21.6 2.7 10.8 0 2.7 13.5
Total 31.1 18.4 | 19.3 7.1 13.6 0.1 | 05 9.9
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V. GHID DE EVALUARE A INDICATORILOR DE AUDIENTA TV

Notorietate a marcii - Gradul de recunoastere/ popularitatea (a) unei marci/ firme in
randul publicului (clientii potentiali, subiectii unei cercetari prin sondaj etc.), expresie a renumelui
sau celebritatii sale. Acest indicator se exprima sub forma de procent din populatia totala care
recunoaste marca/ firma/ personalitatea respectiva.

Notorietate spontana (Spontaneous Recall) - Abilitatea unui respondent de a-si aminti
nume sau evenimente fara ajutorul intervievatorului sau procentul de persoane care citeaza in
mod spontan marca, fara nici un alt indiciu din partea recenzorului.

Notorietate asistata (Aided Recall) O tehnica de cercetare prin care respondentul este
ajutat intr-o oarecare masura sa isi aminteasca expunerea publicitara la unui produs sau la un
anumit tip de media. Procentul de persoane care recunosc marca dintr-o lista cuprinzand mai
multe marci diferite, propusa de cercetator.

Average issue readership (AIR) sau cititori per aparitie (CpA)

Market Share (partea de piata/cota de piata) proportia actelor de citire a unui
cotidian/saptamanal/lunar — raportat la totalul insumat al actelor de citire dintr-o zi. Partea de
piata (MS) este cel mai sintetic indicator de audienta. El reflectd performanta comparativa a
fiecarui cotidian/saptamanal/lunar. Se calculeaza din numarul de persoane care au citit un
anumit cotidian/saptamanal/lunar intr-o perioada determinata de timp, raportat la numarul de
persoane din esantion care au citit un cotidian/saptamanal/lunar in perioada respectiva x 100.

Profilul ascultatorilor — fiecare cotidian/saptamanal/lunar are targetul sau de cititori.
Acesta se identifica prin anumite caracteristici demografice ca: gen, varsta, statut ocupational,
studii, mediu de trai, limba vorbita etc.

Identificarea profilului cititorilor unui anumit cotidian/saptamanal/lunar ne poate determina
clar daca caracteristicile cititorilor sunt aceleasi cu a target-ului dorit sau daca difera si pe ce
caracteristici anume.

Indicatorii de audienta raportati la Mediul de trai — Mediul de trai poate fi o
caracteristica decisiva de modificare a indicatorilor de audienta. Acesta influentand atat numarul
de cotidiane/saptamanale/lunare existente intr-o anumita localitate cat si preferintele de lecturare
a populatiei.

Raport realizat:

Sofroni Ecaterina
Director departament Cercetare Cantitativa;

Sandu Cristina
Cercetator junior;

Str. Fierarilor 6

Chisinau, MD-2001, Republica Moldova

E-mail: imas-inc@dnt.md, www.imas-inc.md, www.g-sens.md
Tel: (+373 22) 54-17-09/ Fax: (+373 22) 27-02-98
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